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Web sites can be window to how a company does business
tY t(EitY o|jlf

! I m€nl site, most comDanies
have some t}?e of Web site prcmoling th€ir

Yet often these Web sites arc neglected and
outdated,"lack a clearly d€fined goal or have
an unprolessnnd appeamnce.'Without a doubr, a web site can harm
your business,' said Randy Taylor, co-owner
of Graphicscmphics Website D€sien & De-
velopment in Te'np€. "If a company invests
in a brand name and loso and Cousin W;Uv
down the srreet builds tfie sit€ wilh all kind;
of animation jumping around, you can bel it
will harm your busine\s."Hir€ a prof€ssional web site desisn firm;
settl€ on a goal for your site and then work
log€ther to achieve the goal," he said. "A Web
site is a constant, ongoing process that should
pr€sent a good image of your compan]."

Corcomn Associates Business Advison of
Scottsdale, a buniness and program man-
agement firm, inrerviewed thre€ local Web
sir€ desian firrns before hirins craDhics-
Gr"ph'cs in 2(Jo4.

Kev jn the selection was rh€ comDanvs
ponfolio of professional web sites, level;f
customer suppon and the fact they offer on-
going sit€ maintenance and d€velopment.'We ne€ded a company that does excellent
work ard has talented go-getteN who will
work with us to broaden our footprint in the
industry we practice in," said Kelly Isley, a
pariner at Corcoran Associat€s,"lt was also very important for us to be
able ro submit copy, updates and design
ideas to Graphicscraphics on a monthly
basis and let lhen i'nplem€nt th€ chang€s
on the Web site. Its cost effective fo. $ and

For udater and maintenance, craphi€s-
Gmphics charges clients bv the hour and in
ls-minute incremenis. A trDical monthlv bill
based on cutomer need nnges from gi S to
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Rtndy ?aylor and Julb Stlll, eowner. od Lrnpobs.d c.aphbscraphlcr Wobslte
D€319 & Dr{dopmont, 3ay dewlot{ng a fml W.b altc lr an ongotng procase.
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TIp3 lrom for malntalnlng a
3ucccasful W€b pr4stce:

. Keep Web site infomation fresh
and up-to-date

. Track results

. Request feedback from clients
and prospects

. Redesign Web site every two
to three years to keep up with
competition and changing
technology

. lfyour business ls best-in-class,
make sure your Web site is, too

ether e-commerce, brochure-
war€, or a tull-blown darabase
driven mernbership manas€-

a coupl€ hundred dollars, Taylor said.'About 30 percent of our small,business
rustomels ma*e their own changes and up
dates ro their Web site, 'he said. "Oftentimes

ib dans out this way, but then they call us
back because they donl have rime. We can
do most updat€s and changes in 24 houn. I
always say that I can change the oil in my
own car, but it's €asier and tim€lier for a
lube shop to do the work.'

Arizona Academy of Real estare launched
its first Web site six months aeo when the
school opened.

Gatesix, a Phoenix firm that offels Web
development, Intemei marketing, custom
applications and businei! prcducdvity solu-
tions, created the customdesigned Web site
so sludents can sign up and pay for classes
online. Students have a us€mame and pass-
word for the sit€, so they have access to the
school calendar to see which classes they

hav€ raken and which ones they have yet to

Gatesix also created a dcit-yours€lf solu-
tion for the real esrate academy, so ils stafr
can update the school calen<lar and class
schedules as necessany."Our students have to trke 18 class€s, bul
fi€y donl have !o take fiem in any panicu-
lar order, so people lose mck," said Nar€
Hoelzen, the academy's marketing director"Now they can look at the calendar online
rather than ask the penon at the fiont d€sk
of the school. Before we launched the Web
site we had a stafi person who did nothing
but arswer those questions on a fulltirne
basis."

Arizona Real Estate Academy spent
$10,000 to have Gatesix design and host its
Web site. A second Dhase of lhe she coltinE
$s.000 willbe implemenred rn 90 days

When thaa phase is executed, instructors

will scan a barcode on each student's book
to record and monitor class attendanc€.
Right now, studen6 sign in and then a staf
m€mb€r manually enten the informatjon

To assess the Web sitei! effectiveness,
Ho€lzen logs on daily to check search en-
gine statistics. The stats substantiat€ how
p€ople found the site, as well as recording
how long they spent on a particular paee
and how they navigat€d th€ sit€.

If visitols do not stay long enough on tbe
pages tlar list and explain rhe schoolb pro-
grams, for erample, Hoelzen can s€e rhar in
the stats and make changes immediarely.

RT Foods of Scoftsdal€, a dislribulo4 mar,
keter and seller of nger Thai tempura s€a-
food, analyzes the effectiveness of irs Web
site by the number of hits. Officials also
gauge success by the numb€r ot unsolicited
e-mails from people pmising the food and
packaging and liorn the suweys answered
by visitors to the site.

Galesix deiign€d the site for RT Foods and
launch€d it in April to promore the companyir
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See WEA SrTE, Page 30


